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What we will discuss:
v' 2004: a year of records

v" Passengers’ Travelling Patterns

v" What will the future bring?
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2004: a year of records
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Highest number of aircraft movements ever «»
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Athens is the tastest growing major airport in

Europe **
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Strong increase in uplifted cargo volumes ‘- -
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Record levels on international and total ., ™ ~
passengers **
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Athens is the 2" fastest growing major airport :

in Europe *"
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Scheduled services counteracting charter« -
decline *™
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With LCCs increasing by 34% their market « y

share *’
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Sharp improvement for Eastern Europe "{;L-»} ~
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Passengers
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Strong increase for all regions x», -
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ST, LCA & MUC enjoyed outstanding capacity « + N
growth **
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New York and Cairo on top and growing -
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Passengers’ Travelling Patterns
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Continuous increase of business travellers s»
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Holidaymakers hold their market share ‘s
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Connecting passengers steadily above 20% s

*

Transfer
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Movement of transfer passengers
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17% of passengers reached their destination .
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indirectly **

Main indirect

destinations 2004
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What will the future bring?
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4.3% AAGR for international scheduled  * »
passengers 2004-2008 in Greece >
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AlA projects 2005 as a year of rationalisation S
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...predicting an AAGR of 5.1% for 2002-2007 ‘x-.
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Strong airport growth is expected ‘s -

relying on...

v AlA’s infrastructure & capacity

v/ Successful implementation of AlA’s aeronautical strategy
v High level of services offered by the airport community

v Development plans of airlines

v Positive impact of the Olympic Games on tourism
development
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